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The Internet has joined conventional mass medias in the industrialized world as a pervasive method of distributing and consuming information. In areas like the Bay Area and the rest of California, the Internet has become the primary mode for distributing information-- lagging only to the telephone as a means for interpersonal communication. Residents of this region spend about 150% more hours navigating the Internet than watching television. The ability to access information both at work and home is one of the reasons for the Internet’s successful diffusion. The information can be obtained at any time of day or night while other mediums (i.e. television, radio) are primarily used at home and the information they provide can only be consumed at the time it is transmitted.

The large community of Italians, Italian-Americans and Americans who are fascinated by the Italian culture is actively engaging in cultural, social and commercial events. Until recently, these events were only communicated through the local newspapers, television or the occasional club newsletter. The birth of virtualitalia.com has created a single, comprehensive reference for all kinds of Italian-centric events happening in California and soon in all North America.

Virtualitalia.com has become the principal source for Italians, Italian-Americans, and enthusiasts of Italian culture interested in Italian-centric theatre, film, art shows, language or cultural courses, conversational dinners and commercial exhibitions happening in California. In addition, the web site publicizes a number of small businesses, restaurants, stores and services owned or operated by Italians and Italian Americans whose target audience is the very community who uses virtualitalia.com.

The site features a number of other sections covering in detail topics like travel and virtual tours to Italy, heritage and genealogy information, music (divided in five major subsections), books, films, Italian-American artists, food and recipes. A dedicated discussion board complements each section.

Virtualitalia.com has been profiled in “La Rapubblica”, one of the most widely circulated Italian daily newspapers, and “RAI International”, the Italian TV broadcaster. Publicity exchanges are ongoing with “l’Italo-Americano”, the “Italian Cultural Institute”, the “American Italian Historical Society”, “Italingua”,  “FIERI National”, the Italian-American musical group “Expresso 5”, clubs which include but are not limited to “Lucchesi nel Mondo” and “Piemontesi nel Mondo” and internet sites like LinkExchange and Yahoo!.

Virtualitalia.com’s current metrics include over 5,600 subscriptions to the monthly e-mail newsletter and more than 48,000 unique visitors that have totaled in excess of 180,000 page views on the first month of 2000. This has result in an exceptional increase of 300% more users in respect to the same period of 1999. The typical user of virtualitalia.com is a professional who belongs to a household with an average annual income of about $120,000/yr.

Virtualitalia.com will soon have a section dedicated to serve businesses.  The superior and vastly appreciated Italian product in America has seen its exportation to the US grow to double digits in recent years.  Our web site intends to become the gateway for businesses based in Italy to enter the US market and a resource for American businesses to approach the Italian market.

Virtualitalia.com plans to do this by displaying information on the web site and offering professionals who can create opportunities, contacts, relationships and stimulate commercial trade between Italy and North America.

Plans are in place to expand the localized cultural content to New York, Chicago, Philadelphia and other North American regions with concentrations of Italian Americans.

Roberto Simmarano

Director of Business Development

 simma@virtualitalia.zzn.com
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